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So, you’ve thought long and hard about it and have finally launched a 

podcast. 

What now? 

How do you get people excited to listen to your show? Where do you 

promote your episodes to increase the number of eager listeners and convert 

them into loyal subscribers? 

What’s next? 

Promoting your podcast should be as exciting and rewarding as it is for you to 

create! After all – it’s something you’ve poured your blood, sweat, and tears 

into and you’re dang proud of the results so far! 

As a huge “thank you” for subscribing to the Lidwell Writing Services newsletter – 

I created this list exclusively for you – the podcast host. 
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If you don’t already have a Twitter account, then you’re missing out on a 

fantastic way to promote your new podcast! 

Countless podcast hosts are tweeting about their episodes, and even more 

people use the search function to find hot, new podcasts to add to their lists. 

 

The Twitter Search Function 

If you’ve been on Twitter for any length of time, then you already know about 

the hashtag. 

Hashtags make it easy for users to search for posts and content relevant to 

that tag. 

A few hashtags you may consider using to promote your podcast on Twitter 

could be: 

 #podcast 

 #PodernFamily 

 #iTunes 

 #SoundCloud 

 

Pro Tip: Don’t forget to also use hashtags relevant to the topic of your show! 

That way, when people are searching for information about – for instance – 

“entrepreneurs,” they can use #entrepreneurs and find your episode! 
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Facebook is a great way to promote virtually anything – from products and 

services to courses and business events. But it’s also a great tool to use to 

promote your podcast and build its online presence. 

Starting a Facebook page is easy and can take less than 20-minutes of your 

time. While filling out the “About” page for the fan page, be sure to include 

your podcast’s URL as well as a 2-3 sentence paragraph of what your show is 

about. 

Once you have the page set up, be sure you push each episode to the 

page so visitors checking out the page (but have not yet “liked” it) can see 

that it is updated regularly. 

One more thing… 

Don’t just post your episodes on your Facebook page! That makes the page 

seem to sales-y and may actually turn people away from following you. 

Instead, try posting regularly – on a daily or every other day basis. You could 

use this time to get people pumped up about your next episode, ask your 

followers questions (great way to get future content ideas!), or host interactive 

games or events – pretty much anything! People want to feel like they’re 

connected to you as well as your podcast. Facebook pages are a great 

resource for connecting with your audience in a real, authentic way! 

Another option to Facebook pages would be creating a Facebook group. 

Since Facebook has recently changed how Page posts are shown to 

followers, this could be a viable alternative while still using the same tactics 

mentioned above. 
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There are a few savvy podcasters that use Instagram as a way to market and 

promote their podcast – but not many. Those that do are marketing geniuses! 

You may be saying…. 

 

“Um…How do I use Instagram to promote my podcast episodes?” 

 

I’ll tell you! 

Chances are, you have an image associated with each of your podcast 

episodes (and if you don’t – you really should!). 

If you do, you’re already off to a great start! Upload that bad-boy to your 

Instagram account (especially if it includes some text overlay that tells the 

viewer what the episode number, title, and/or who the guest is on the show). 

You can then write a little intro paragraph or include parts of your show notes 

in the caption. Don’t forget to include some hashtags while you’re at it – just like 

you would on Twitter. Hashtags are the only way people can search on 

Instagram currently, so those babies are important! 

Then, each time you upload a new episode, change the URL on your 

Instagram profile to the direct link to your new episode. Don’t forget to tell the 

viewer that the link is available in your profile! 
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Here’s an unusual, fun idea! 

Have you installed the Snapchat app on your smartphone yet? 

If you have and are already promoting your Snapcode to the world, already 

building a follower-base, you could turn this mobile app into a podcast 

promoting machine! 

Here’s a few creative ways to make Snapchat your BFF for promoting your 

podcast episodes: 

 In the days leading up to each episode, take a short video of yourself 

using the Snapchat app and create a live announcement of your next 

guest, when the episode will air, and where you can go to listen to the 

episode. 

 Snap a photo of the logo or image associated with your next episode 

and upload it to your Snapchat feed. If the image doesn’t have text 

overlay with information on where they can download/subscribe to the 

show, use the built-in text editor to add the information. 

Of course, this technique may not work for all podcasts. After all, the typical 

age group of Snapchat users are between the ages of 13 and 34, 

according to statistics. 

But, if your podcast’s target audience is within this age group – by all means, 

snap away! 
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Pinterest has become a great tool for bloggers to promote their blog content. 

The same could be true for podcasters – with a little creativity! 

If you write podcast show notes for each episode you publish, push those 

bad-boys to Pinterest, including the link to the episode as well as the fantastic 

image you’ve created for the show. 

Even better, only give them a little “taste test” of your show notes… just a brief 

explanation of what the show may be about or what they may learn from the 

episode. 

People are curious beings and if you give them just enough to pique their 

curiosity, they may surprise you, listen to your show, then subscribe! 
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Don’t forget that Facebook now allows you to take live videos! Businesses, 

organizations, entrepreneurs, solopreneurs – pretty much anyone with an 

audience these days is “livin’ it up” on Facebook Live. 

Join the fun. Jump on the bandwagon. Use this live interaction time to really 

connect to your podcast listeners. 

You might be saying… 

 

“But what the heck could I possibly live chat about with my fans?” 

 

Why not use Facebook Live to pull content ideas from your listeners and fans? 

Simply ask them questions! 

For example, let’s say you have a podcast that interviews entrepreneurs each 

week. Use Facebook Live to get the conversation started by asking your 

listeners something like “If you had to choose the #1 most challenging thing 

about running a business, what would it be?” Their answers might surprise you.  

Then, you have fresh content ideas – and best of all, it makes your listeners feel 

even more connected to you because you took the time to talk to them; to 

connect with them on a more personal level and really listened to their 

problem. 

When you air your podcast and they hear their specific question being 

answered, it’ll make you – and your podcast – look amazing and they will be 

more motivated to share it with the world! 
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Have you ever noticed those Twitter notifications telling you that someone 

you’re following is video tweeting live? 

Do you know how they’re doing it? 

If not – here’s how: 

 

1. On the Twitter mobile app, when you click to create a tweet, click on the 

camera button.  

2. In the menu, you’ll be able to either upload a picture or video…. But 

you can also activate the live video option! 

3. Show your mug live on Twitter videos every now and then! Got a super-

hot special guest you’re going to chat with? Get your fans excited about 

it with a short, sweet, live video! 

 

Pro Tip: Don’t forget to use those super important hashtags we talked about 

earlier to help you boost your chances of retweets, followers, and likes! 

 

 

By the way – if you’re not writing show notes for your podcast episodes – why the heck not? 

 

Click this link to learn why you should write detailed show notes for each episode you 

publish and why your listeners will love you even more if you start giving this to them! 

https://www.lidwellwriting.com/blog/2016/8/5/4-advantages-to-outsourcing-your-podcast-show-notes-1

